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O The first step was to read the piece quite slowly and thoroughly, and to re-read it
several times. During this reading, I was searching for recurrent themes, for coherent
sets of statements or phrases which appear to talk about or represent events in
similar ways, for metaphors that bring with them particular images of the events
described, for words which seem loaded with meaning. This involved underlining
words and phrases that seemed to paint a particular picture, and listing them on a
sheet of paper so that I could scan them more easily for any sense of coherence. I1ook
for similarities and contrasts between them, asking myself what images and
associations the metaphors imported, and whether there were any contradictions.
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O Discourse analysis is an open-ended process of discovery, and analysts typically
return to the primary language datall usually video or audio tape recordings[] again
and again, often making corrections or new discoveries with each successive stage....
Thus after collecting the tape recordings I listened to them over and over, jotting
notes, forming impressions of recurrent patterns.... Then I made systematic marginal
notes on the transcripts and next compiled these notes into categories with a
numbered referencing system where certain recurring features could be found. 0 pp.
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O Advertisers may give shape to consumer fantasies, but they need raw material to
work with, the subconscious dreams and desires of the marketplace. As long as these
desires remain unconscious, advertisers will be able to exploit them. But by bringing
the fantasies to the surface, you can free yourself from advertising’s often hypnotic

grasp. U p. 510
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leads people to buy unnecessary or overvalued items. 0 p. 650
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A New Approach to Semiological Analysis of
Advertisements:
Focusing on Brand Names in American
Automobile Advertisements

Ecucur Mariko

O This study proposes a new approach to semiological analysis of advertisements.( It
combined a sampling method of content analysis with linguistic terms of discourse
analysis to develop a more rigorous method for uncovering the subconscious dream
embedded in American automobile advertisements.[] Focusing on the 147 brand names
of the automobiles advertised by the Big Threes in May, 2005, this study finds the
vocabulary used for the brand names include hyponyms of “the Mid West,” “the West,”

» « ” «

“the wide open plains,” “harsh nature,” “explorer,” “soldier,” and “wild animal,” evoking
the memory of the hardships and victories during the settlement of the West in the[TI*™
century.(] This study concludes that the automobile advertisements exploit the

subconscious dream of Americans to seek for the Western hero.

—Mmo—



